This paper is concerned with the dynamic behavior of new products diffusing into the market. Generally speaking, the market progresses through the process such as the entrance of a new product, the entrance of the competitive products, and their replacement by:he newer ones. Repeat purchase is an important consumer activity even for durable products in the recent market where new products continue to appear within a short period of time. Accordingly, we propose a new mathematical model using differential equations to explain the dynanlics of the market in this paper.
